B ALTIMORE

America’s Largest FREE Arts Festival
July 20 — 22, 2012

31t Anniversary!

2012 Sponsorship Opportunities & Benefits

To Date — subject to change
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restTivaL OVERVIEW

Artscape is America’s largest FREE arts festival. In 2012, Artscape will celebrate its 31st year
(July 20 — 22). This annual event features 125+ arts and craftspeople from across the country; visual
art exhibits both on and off site; incredible live concerts on four outdoor stages; a full schedule of
performing arts including dance, opera, theater, fashion, film and classical music, hands-on projects,
children’s entertainers, multiple street theater locations; and a delicious, international menu of food
and beverages.

An ideal platform for reaching the lucrative Baltimore-Washington area consumer market, the
festival offers a broad range of niche sponsorship opportunities where your organization experiences
face-to-face interaction with its target audience in a fun-filled environment. Artscape draws
350,000+ visitors throughout the weekend.

Our flexible corporate sponsorship program offers customized package opportunities. We
encourage all partners and sponsors to be creative and activate their three-day presence at Artscape.
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ARTscarE SPONSOR TESTIMONIALS

“The Artscape sponsorship team is one of the best I've ever worked with to
accomplish my client’s goals. From contract to set-up to closing night, they go
above and beyond to ensure that sponsors and on-site staff are satisfied and
meeting objectives.”

-Amanda Williams, Coordinator, Brand Experience
Enguage Marketing (on behalf of ZonePerfect)

® “IKEA s pleased with the exposure that Artscape has brought with the
sponsoring of Fashion at Artscape. The "Sew Me What You Got” competition
showed the public that beautiful and interesting designs can be made from IKEA
fabric. It was important for IKEA to touch base with the Baltimore city market

through this event.”

-Bill Meiswinkel, Public Relations Manager
IKEA Baltimore

“Artscape was great because of the diverse audience we reached. It seemed to
cross all demographic boundaries.”

-Mike L'Homme, Account Executive
Fieldstone Promotions (On behalf of Ocean Spray)

“Mile One's Heritage Fiat dealership had a great turnout at the Artscape.

The popular event provided a large market to promote our new Fiat vehicle.
Interacting with all the friendly staff and customers was also a fun experience.
Can't wait for next year!

-Elizabeth Erwin, Social Media & Event Manager
Mile One, Fiat

Renewa| “Artscape is one of the best non-traditional events Renewal by Andersen
sponsors each year. It is very well planned and well attended. We reach
potential customers from many of the communities that we serve, and it is fun
to boot!”

WINDOW REPLACEMENT

-Laura Hartman, Retail Marketing Manager
Renewal by Andersen

an Andersen Company



ArTscape 2012 FACT SHEET

Dance at Artscape

Dates:
Hours:
Location:
Attendance:
Admission:
Website:

Description:

Sponsor benefits:

Price range:

Sponsorship Info:

Produced By:

Main Stage Crowds Artists” Market Street Theater

July 20, 21, 22, 2012

Friday: 11am-9pm, Saturday: 11am-9pm, Sunday: 11am-8pm

Mount Royal Avenue, North Charles St., Bolton Hill, Midtown Baltimore
Artscape is the region'’s favorite summer festival, drawing 350,000 people
Free and open to the public - takes place rain or shine.

www.artscape.org

America’s largest free arts festival, the 31% annual Artscape features 100+ arts
and craftspeople from across the country; visual art exhibits both on and off
site; incredible live concerts on four outdoor stages; a full schedule of
performing arts including dance, opera, theater, fashion, film and classical
music, hands-on projects, children’s entertainers, three street theater locations;
and a delicious, international menu of food and beverages.

Title or presenter of Event, Stages or Program Areas, Category Exclusivity,
Television Promotional Spots, Product Sampling, Product Display, Exhibit Space,
On-Site Sales, Recognition in Publications, Website Link, Print Ads, and more!
See page 13 and 14 for list of benefits.

$7,500 - $200,000

Baltimore Office of Promotion & The Arts, Inc. www.promotionandarts.com
Bob Sicard, Director Corporate Sponsorships

E-mail Address: bsicard@promotionandarts.com

Phone: 443-263-4321 | Fax: 410-385-0361

Baltimore Office of Promotion & The Arts, Inc.

7 East Redwood Street, Suite 500

Baltimore, MD 21202 | Main Phone: 410-752-8632

Mayor Stephanie Rawlings-Blake | Bill Gilmore, Executive Director
Kathy Hornig, Festival Director


http://www.artscape.org/
mailto:bsicard@promotionandarts.com

ARTscAPE FEsTIVAL-GoER DEMOGRAPHICS

Gender

m male

H female

m18-24
W 25-34
W 35-49
m50-64

W 65-70

Ethnicity

4%

M African American/ Black
M Asian
 Caucasian/ white

M Hispanic




2%

Education

Marital Status

Household Income

M |ess than $15,000
W 515,000-539,999

M 540,000-559,999

M 560,000-579,999

M 5$80,000-599,999

m $100,000-5119,999
m5$120,000+

m Some high school

M High school graduate

m Some college/ technical
or vocational school

W Four-year college

m Post graduate degree

HSingle

m Married

m Partnered

M Separated/ Divorced
= Widowed




LEVELS OF SPONSORSHIP

A. TITLE or PRESENTER of Stages or Program Areas ($15,000 - $100,000) “The ACME Stage” or “The
Main Stage presented by ACME”

B. Commercial Promotional Space / Sampling (sold by square foot e.g., 10’ x 10" = $7,500)

C. In-Kind Sponsorships Trade for festival budget relieving products/services (on case by case basis)

SPONSORABLE PROGRAM AREAS

1. Visual Arts
e Janet & Walter Sondheim Prize and Exhibitions
Artists’ Market
GameScape
Short Films at The Charles Theater
Art Cars, Art Car Lounge and Art Car Parade

2. Performing Arts

e Music Stages (Four)

e Concert Performances on Music Stages
e High Zero’s Worlds in Collusion

e Sound Off Live

e Theater

e Opera

e Chamber / Classical Music

e Dance

e Spectacle

3. Family Activities
e Make it at Artscape
e Arts Organizations (Exhibitors)
e Street Theater

4. Festival Services

Jumbtron Commercial Slots

Festival Info Screens

Guest Services & Information Stations
Artscape Volunteer Program / T-Shirts
Restrooms & Hand Sanitizing Stations
Misting Tents

Festival Map

Website — Ad Space

T-Shirt / Merchandise

Bike Parking Zone

Recycling

Interpreters / Accessibility

5. Hospitality
e Artist Kick-Off Reception
Janet & Walter Sondheim Exhibition / Receptions at Baltimore Museum of Art and Maryland Institute
College of Art
e VIP Party (Friday, July 20)
e Annual Press Conference



VISUAL ARTS

e Janet & Walter Sondheim Prize
Returning for its seventh year in 2012, the Sondheim prize
awards a $25,000 fellowship to an artist working in the Baltimore
region. The fellowship is designed to help support the artist and
develop new work. The finalists for this award will have work
installed at the Baltimore Museum of Art.

. Festival-goers enjoy Sondheim Prize
e Artists’ Market Ival-g joy i iz

A haven for art lovers, the Artists' Market returns as an opportunity for individuals to not
simply admire art work but purchase it as well. More than 125 gifted arts and craftspeople
from across the country showcase their paintings, ceramics, fiber, jewelry, metal, glass, and
other mediums in juried booths. Fashion exhibitors showcase an array of original garments
and accessories, offering affordable style for all.

e (Gamescape
A showcase of video games and the creative people who make

them where visitors browse and interact with selected video
games from local and international video game developers, as
well as classic arcade games. Gamescape will be located inside
The Pinkard Gallery (inside the Bunting Center at Mt. Royal
Avenue and W. Lafayette Avenue).

e Visual Art Exhibits Video game fans enjoy Gamescape
Juried exhibitions, and unique indoor and outdoor exhibits from local and national artists.

e Short Films at The Charles Theater
Maryland's cinema community reminds us that films are indeed
art. Fans gather to watch cutting-edge short films at The Charles
Theater.

e Art Cars, Art Car Lounge and Art Car Parade
Back by popular demand, the Art Cars exhibit features kinetic
sculpture at its finest. Festival goers gaze with amazement at
each car’s drastic transformation. The fun continues at the Art Car
Lounge, with furniture constructed from vintage car parts. Art Car Exhibit — N. Charles St.

The Art Car Parade returns to Artscape on Saturday, July 21, with a mix of new cars, old
favorites and participation cars. The caravan travels from the American Visionary Art Museum
to Artscape. It enters Artscape at North Ave. and Mt. Royal Ave., and begins traveling
through the festival to Station North.

PERFORMING ARTS

e The Main Stage
The best national musicians perform on the Main Stage (*Wells
Fargo Stage in 2011), which offers something for every musical
9




taste — from jazz to the blues, pop to R&B, rock to reggae and a myriad of special events and
promotions. 2011 headliners included Fantasia, G Love and Special Sauce and Matisyahu.

World Stage
Eclectic musicians from various parts of the world perform on this stage. which is a aenuine
celebration of diversity. Crowds at Main Stage — features

national acts

Festival Stage
Local and regional bands perform on this popular stage. 2011 performances included The

Crawdaddies (Roots, Rock/Zydeco), Unity Reggae Band (reggae), Mosno Al-Moseeki (world),
James Murphy (gospel), Andy Poxon (Blues) and others.

Station North Stage
New this year! Local bands, DJs and indie groups perform on this stage.

Sound Off Live

A juried local band competition where 20-30 bands are selected
to perform at Sailabration (June 13-19) from 11am — 5pm for 3
days. Out of these, about 12 winners will be selected to perform
at Artscape.

Concert Performances
Have a favorite Artscape performer? Sponsor an individual
concert instead of an entire stage.

High Zero's Worlds in Collusion Music Performance - High Zero’s

. . . . . Worlds in Collusion
This diverse series of experimental music curated by High
Zero Foundation, offers festival goers a myriad of musical
treats, from the most avant-garde music imaginable to a wide
range of hypnotic ethnic and popular music.

Theater and Opera
Crowds experience dynamic theatre and opera. 2011 performances included Baltimore Improv
Group, Stoop Storytelling, Rumpled at Single Carrot Theater,
Baltimore Vocal Arts Foundation, Lyric Opera of Baltimore and
others.

Chamber / Classical Music

The elegance of chamber / classical music is accessible to all
during the festival. 2011 performances and activities included The
Dahlia Flute Duo, Heart of Maryland Chorus, Rhymes with Opera
and others.

Dance

Nationally renowned dancers perform to enthusiastic applause
over the three day festival. Past performances included acclaimed
JUNK, Graham II, Dimensions of Funk, Full Dance Circle
Company, Ballet Theatre of Maryland and more.

10



FAMILY ACTIVITIES

e Make it at Artscape Tent
Kids and adults alike visit the Make it at Artscape tents to release
their inner artist with a variety of hands on activities.

Nationally renowned dance group JUNK
performs at Artscape 2011

e Arts Organizations
Artscape highlights non-profit organizations that support the visual
or performing arts in Baltimore, and the surrounding region.

e Street Theater
It's a funfest for all ages! Crowds laugh out loud and enjoy the Make it at Artscape
entertaining performances of comedians, jugglers, and magicians at MICAs Ma|n Building
Steps (Mt. Royal Avenue and W. Lanvale Street). : i - gz

FESTIVAL SERVICES

e Jumbotron Commercial Slots
A large screen television is positioned at the Main Stage to
broadcast live performances and select sponsor commercial
messages to :
the masses before, after and between concert performances. Street Theater

o Festival Info Screens
Pending confirmation from television partner WBAL-TV 11, large screens will be stationed
around the festival site, with rotating spots that provide useful info for crowds such as lost and
found locations, performance times/ locations, etc. Corporate sponsors may be acknowledged
by logo, or a short promotional spot (s).
Note: Number and length of spot (s) varies by sponsorship package.

e Information Stations & Guest Services
This is the place to stop for merchandise, advance tickets to free indoor performances,
accessibility information and more.

e Artscape Volunteer Program
Our Volunteers are the backbone of Artscape! They often work behind the scenes to make
Artscape an exceptional experience for all who attend — even wearing an official festival
t-shirt during their shift.

e Restrooms & Hand Sanitizing Stations
Hand sanitizing stations and portable restrooms are the most visited areas of the festival.
When you gotta go, you gotta go! Sponsors will have a fantastic opportunity gain exposure
every time nature calls!

e Festival Map Signs (4’ x 8")
Festival-goers can keep up with all the latest activities by viewing large festival map signs
(approx. 4, 4’ x 8') placed around the site.

e Website
11



Revamped in 2011, the Artscape website www.artscape.org offers numerous advertising
opportunities that can be part of a sponsorship package, or purchased directly.

e Misting Tents
For years it has been referred to as Artscape's best perk by aficionados! Thousands of festival-

goers escape the humidity in tents positioned by the Main and Festival Stages, and Station
North (3 tents).

e T-Shirts/Merchandise
Official festival t-shirts and merchandise is available throughout the
weekend at info stations around the site.

e Bike Parking Zone
Artscape embraces going green and encourages festival-goers to
come by bike.

e Recycling
Recycling, composting and trash stations are placed around the site.

Artscape strives to reduce its carbon footprint. Festival Bike Parking Zone

e Interpreters / Accessibility
Artscape is committed to serving all festival-goers by providing access to bathrooms, visual art
exhibits (wheel chair accessible), printed materials (Braille and audio), and parking
recommendations.

PROMOTIONAL EXHIBIT SPACE

e Promotional Exhibit Space / Sampling
Space is available and may be used for display of products/services
and distribution of promotional items to the public. An on-site
presence is an effective vehicle for targeting 350,000+ people. It
also allows participation for those who do not meet the festival’s art
and culture thematic focus. Price is based on space requirements,

v

location and package components, and begins at $7,500 for a 10’ x 10" space/ tent, tables,
chairs and 20 amps of electrical power.

IN-KIND SPONSORSHIPS

¢ In-Kind Sponsorship
Artscape welcomes
organizations that may be
able to pay a sponsorship



http://www.artscape.org/

fee through provision of goods and services that are budget-relieving. In-kind sponsorship
opportunities are reviewed on a case-by-case basis.

Barefoot Wine & Bubbly Baltimore School of Massage
Lebanese Taverna

TYPES OF SPONSORSHIP BENEFITS

Some benefits are only available at the Title & Presenting Sponsor levels or within a custom benefits package.

Rights / Logo & Marks
e Category Exclusivity
e Event Association
o Official Designation
e Use of Festival Logo

Media
e Television PSAs
e Jumbotron Commercial Slots
e Print Ads

On-Site
e Naming/Title or Presenting Rights
Exhibit Space
Brand Building
Sampling, Promotion, Marketing and Surveying
Employee Participation
Mascot Participation
On-Stage Promos / PA Announcements
Sales / Concessions / Retail Opportunities

Publications & Collateral Materials
e Festival Map

Posters

Invitations

Schedules

Press Releases

Staff & Volunteer T-shirts

Signage

Program Area Banners

Event Info Boards/Signs/Maps
Event Schedule Boards
Directional Signs

Web
13



Festival Website

Website Sections

Editorial Coverage
Sponsor Recognition/Links
Advertising

E-Blasts

Hospitality
e Corporate Hospitality Access
e Receptions

14



Artscape 2011 Advertising Chart

(Includes trade and ads
purchased)

The Afro-American Newspapers color 3.55"wx7"h 7/8/011 $385
The Baltimore Times bw 1/4 pg.; 4.75" wx 4.75" h 7/1/011 $549
The Sun (LIVE section) bw 1/4pg; 4.75" w x 4.75" h 7/8/2011 $1,000
The Sun (LIVE section) bw 1/4pg; 4.75" w x 4.75" h 7/15/2011 $1,000
b free daily bw 1/4pg; 4.75" w x 4.75" h 71712011 $600
b free daily bw 1/2pg; 9.66" h x 4.75" w 7/14/12011 $1,000
Baltimore Magazine color 112 pg.; 7" w x 4 %" depth July issue $3,000
City Paper bw 4.8125"wx 9.65"h 5/18/2011 $940
City Paper bw 4.8125"wx 9.65"h 6/1/2011 $940
City Paper bw 4.8125"wx 9.65"h 6/15/2011 $940
City Paper bw 4.8125"wx 9.65" h 6/22/011 $940
City Paper bw 10"wx 9.65" h 6/29/011 $1,850
City Paper bw 10"wx 9.65"h 7/6/011 $1,850
Urbanite color 9.25'wx 11.375" h 71112011 - Total Value:
7/31/011 $9,260
Urbanite (*web ads) color 160 x 600 pixels (included 6/29, 7/6 and
in Urbanite's Event E-Zine) | 7/13/011 June -
and large middle tile ad on July placement
Urbanite's home pg. of large middle
tile ad on
Urbanite's home
Pg.
WBAL-TV 11 (NBC Affiliate) §‘0 second PSAs (96) 7/4/011-7/16/011 $33,420
‘75 second PSAs (43) 7/41011-7/16/011 $8,640

Total Value

$57,054




ARTSCAPE E-BLASTS

FREE ARTS

A blast since ﬂ @@

Featuring FREE Performances by:
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ARTSCAPE PRESS RELEASE

*Credits Corp. and Media Sponsors

FOR IMMEDIATE RELEASE For media inquiries only

May 25, 2011 contact: Tracy Baskerville
Dionne McConkey
410-752-8632

CELEBRATING 30 YEARS OF DYNAMIC VISUAL AND PERFORMING ART
DURING ARTSCAPE FESTIVAL ON JULY 15,16 AND 17, 2011

Mayor Stephanie Rawlings-Blake and the Baltimore Office of Promotion & The Arts announce the 30" anniversary
of Artscape on Friday, July 15 and Saturday, July 16 from noon-10pm and Sunday, July 17 from noon-8pm on
Mount Royal Avenue and North Charles Street. In three decades, the annual event has grown to become America’s
largest, free arts festival with great opera, theater, dance and street theater performances, classical and experimental
music, in addition to an assortment of music from local and national recording artists on multiple outdoor stages, artwork
from artisans from across the nation, art cars, children’s activities, cultural exhibitions both on and off-site, film, Janet &
Walter Sondheim Artscape Prize, videogames, and food and beverages, located throughout the site.

On Friday, July 15, performers on the Wells Fargo Stage include R&B singers Miguel at 6:30pm and Fantasia
at 8:30pm. Highlights on Saturday, July 16 are rock band, Southern Culture on the Skids at 6:30pm and G Love &
Special Sauce singing blues and roots at 8pm. Ska group, the Pietasters take the stage on Sunday, July 17 at 4:30pm
followed by reggae performer Matisyahu at 6:30pm. Throughout the weekend, the Urbanite Stage hosts regional jazz
and blues musicians, including Matt Wigler, Lee Pearson, Love Craft, Kevin Driscoll and the Tom Williams Quintet. On the
Festival Stage, vocal artists perform everything from funk and hip-hop to rock and classical music. Weekend performers
are The Superland Stage Band, Telesma, Andy Poxon, The Crawdaddies, the Larry Brown Quartet and Big Daddy
Stallings.

New this year, the festival adds interactive, fun exhibitions including Rabbit Hole, located in Pearlstone Park,
where nature, whimsy and art installations coexist in a surprising outdoor sculpture garden and fantasy environment.
Included in this space is a Wonderland Estates exhibition of miniature playhouses and the Min/ Prix, where kids can race
pedal-powered art cars. The festival celebrates the year of its inception with 1982 on the Charles Street Bridge, which is
home to art, installations, live music and fashion inspired by “the eighties.” Visitors can partake in break dancing, sing their
favorite 80s songs with karaoke on the 1982 Stage or dress in their most outrageous outfits to compete in “Famous in the
80s,” a 1980s Costume Contest at Artscape. Plus, an amazing street art style presentation of vintage band flyers from the
80s will be exhibited. The LightBox structure, by students from Morgan State University's Bachelors of Science in
Architecture and Environmental Design program (BSAED), showcases an artistic exploration of an adaptive reuse design
build project while shedding light on the use of local materials for local construction, recycled materials, passive solar design,
cooperative design strategies, energy consumption, and solar energy.

Returning is Gamescape, which showcases videogames and the local artists/companies behind them. Visitors can
see the technology and even play games at the arcade, located inside the Maryland Institute College of Arts (MICA) Bunting
Center at Mount Royal Avenue and Lafayette Avenue. Target Make It At Artscape offers fun activities for younger
festival-goers. Now located in the Cohen Plaza in front of the Brown Center, the tent has a storytelling corner and mini
workshops for children to create windsocks, jewelry, musical instruments, puppets, hats and more. Nana Projects returns
with NANADU!, a magnificent display of parades and spectacle. Stilt walkers, ribbon trees, music and costumed performers

entertain during the weekend, as well as at the dazzling special finale, every day before the close of the festival in
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Pearlstone Park. The sixth annual Janet & Walter Sondheim Artscape Prize award announcement and reception takes
place Saturday, July 9 at 7pm at The Baltimore Museum of Art, located at 10 Art Museum Drive. The prestigious
competition awards a $25,000 fellowship to assist a visual artist or visual artist collaborators working in the Greater
Baltimore region.

The Artists’ Market features crafts and fine arts from more than 100 professional visual artists. Located on
Mount Royal Avenue, visitors can purchase original artworks such as 2-D and 3-D media, clay, fiber, class, metal and wood
pieces, jewelry, paintings, photography/digital art, mixed media and sculptures.

Dance fans can take in creative and athletic performances by Brian Sander’s Junk, acrobatic dance, on Sunday
July 17 at 12pm, 3pm and 5pm at the Joseph Meyerhoff Symphony Hall, located at 1212 Cathedral Street. Junk is partially
supported by a grant from Pennsylvania Performing Arts on Tour, a program developed and funded by The Heinz
Endowments; the William Penn Foundation; the Pennsylvania Council on the Arts, a state agency; and The Pew Charitable
Trusts; and administered by Mid Atlantic Arts Foundation.

Theater and opera performances are held in the Theatre Project, located at 45 West Preston Street and The Brown
Center, Falvey Hall at 1301 Mount Royal Avenue. Weekend highlights include workshops, ethnic dances and theater
performances by BIG (Baltimore Improv Group), Single Carrot Theatre, Strand Theatre, Fraternidad Cultural
Pachamama, Aida Opera of DC, 7 Sopranos, Lyric Opera of Baltimore and the Bach Concert Series.

Artscape is supported by the City of Baltimore, Wells Fargo, Charm City Hospitality, Maryland Lottery, Target,
ZonePerfect Nutrition Bars, Dyson Air MultiplierT Fans, The Big Bite Tour, Kraft Lunchables, Oscar Mayer, Schick, State
Highway Administration, Maryland Transit Administration, Mission Tixs, Visit Baltimore, Greyhound, Baltimore Grand Prix,
University of Baltimore, Maryland Institute College of Art, Renewal by Andersen, Cricket Wireless, PNC Bank, Charm City
Circulator, Greenspring Energy, State Farm, Sierra Mist Natural, Mahatma Rice and The New York Times. Media sponsorship
by Baltimore magazine, The Baltimore Sun, City Living magazine, City Paper, Urbanite and WBAL-TV 11. Additional
sponsorship is provided by in-kind supporters. Funders include Baltimore County Commission on Arts & Sciences, Richard
and Rosalee C. Davison Foundation, Peggy & Yale Gordon Charitable Trust, Maryland State Arts Council, Dr. Frank C. Marino
Foundation, National Endowment for the Arts, Pennsylvania Performing Arts on Tour and T. Rowe Price Foundation.

Special thank you to these organizations for 30 years of continuous support: American Trading and Production
Company (ATAPCO), Dr. Frank C. Marino Foundation, Maryland Institute College of Art, Maryland State Arts Council, Mayor
and City of Baltimore, T. Rowe Price Foundation and The Whiting-Turner Contracting Company.

For a complete listing of information on Artscape, call 1-877-BALTIMORE or visit www.artscape.org.

#H#
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